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EUROPEAN TISSUE SYMPOSIUM
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Market Value Germany in Mio €
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Generating a Value Share of 20%
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Spend per Buyer on the Total Category per Annum

Brand A Brand B Brand C Andrex Aloe Vera

' $%# ) *

5/10



> 2 1> 1 4 " 2 6 +
2
+ J 5 K#FF
1 7 J 4
1 2 .2 54
1 1 . KF$ K) O
9
1 H 5 H" "
+ ., % " '-5 4
L #
6#% 9 4
< 5
< 2
1 1
8 H " 25 1 . &
2 H 1
2 4 +
5 4 3
4 @ 2
4 2
Segment Evolution (Value)
80%
60% -
40%
20% -
o Value Value Value Value Value Value Value
Share - Share - Share - Share - Share - Share - Share -
1999 2000 2001 2002 2003 2004 2005
B Maxi O Standard
!
' 4
5 8

6/10



%

7 /10

7110

M 4
L 4H 4
H 1
1 14 1
/ 2 1
4 4 1 4 5 415
'8 4
< 5 H ($;
4 J"
1 1
" 2 1
1 1 ‘0 &);
Value Market Share of Premium Brands in Bathroom Tissue
Category
30
25
20
5
0
2003 2004 2005
W LAMBI OBrand B OBrand C mBrand D
5
1
1
1
< 5 1 5 2 5 4
1 5
1
5 1



1

>3 "' $3(

8/10

8/10

>
4 1
+
1
1( 4



9/10

Theoretical Growth Potential Premium Segment
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